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Abstract 
Social media has become an integral part of modern society, shaping how we communicate, share 

information, and interact with one another. While celebrated for its connectivity and accessibility, there 

is a growing awareness of the negative consequences associated with its use. This quantitative research 

delves into the adverse effects of social media on both individuals and society, employing statistical 

analysis to uncover patterns and trends. By examining data related to addiction, mental health, 

misinformation, and societal polarization, this study aims to provide empirical insights into the 

magnitude and scope of these detrimental impacts. Through rigorous quantitative methods, we seek to 

illuminate the dark side of social media and advocate for strategies to mitigate its harmful effects.  
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I INTRODUCTION 
Social media platforms have transformed the 

way we communicate and engage with others, 

offering unprecedented opportunities for 

connectivity and information sharing. 

However, alongside these benefits, there is 

growing concern about the negative 

repercussions of social media use on 

individuals and society as a whole. This 

research paper aims to explore the adverse 

effects of social media through a quantitative 

lens, shedding light on the hidden 

consequences often overshadowed by its 

apparent benefits.  

Previous research has identified various 

negative effects associated with social media 

use, including but not limited to addiction, 

mental health issues, the spread of 

misinformation, and societal polarization. 

Studies have shown correlations between 

excessive social media use and heightened 

levels of anxiety, depression, and loneliness 

among individuals. Furthermore, the rapid 

dissemination of false information and the 

echo chamber effect facilitated by social 

media algorithms have contributed to 

increased polarization and division within 

society. 

II NEED OF THE STUDY 
The study on "Unveiling the Dark Side of 

Social Media: Understanding Its Adverse 

Effects on Individuals and Society" is essential 

due to the pervasive influence of social media 

in modern life. As more individuals immerse 

themselves in digital platforms, concerns 

about the negative impacts on mental health, 

privacy, and societal well-being have 

intensified. Investigating these adverse effects 

is critical for informing interventions, policies, 

and educational initiatives aimed at mitigating 

harm and fostering a healthier relationship 

with social media. By uncovering the hidden 

consequences of excessive social media use, 

this study addresses a pressing need to 

safeguard individual and societal well-being in 

an increasingly digital world. 
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III WORLDWIDE SOCIAL MEDIA 

USERS  

 

Source - demandsage.com 

 

Over the defined period, the analysis shows a 

constant rising trend in the number of social 

media users worldwide, with varying growth 

rates reflecting dynamic variables driving 

global internet adoption and usage patterns. In 

2018, there were about 3.1 billion social media 

users worldwide. By 2019, that number 

increased to around 3.5 billion users. In 2020, 

the number of users grew to approximately 3.9 

billion. By 2021, the number reached about 

4.3 billion users. In 2022, there were around 

4.6 billion social media users. In 2023, the 

number rose to approximately 4.9 billion 

users. Finally, in 2024, the number increased 

further to about 5.2 billion users. 

Overall, these numbers show that more and 

more people are using the social media each 

year. 

 

 

According to the number of monthly active 

users, the Most used Social media Platform 

globally as of January 2024 

 

Source – statista.com 

Facebook leads as the most popular social 

media platform globally, boasting nearly 3 

billion monthly users. Its versatility, serving as 

a hub for connecting with friends, accessing 

news, and enjoying entertainment, contributes 

to its widespread appeal. Following closely 

behind, YouTube captivates users with its vast 

array of video content, ranging from music 

videos to informative tutorials. WhatsApp and 

Instagram, each with around 2 billion monthly 

users, excel in facilitating messaging and 

photo-sharing among friends and followers. In 

contrast, Pinterest and Twitter, with 445 

million and 556 million monthly users 

respectively, cater to niche interests, offering 

inspiration-driven content and concise 

messaging formats. 
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Source - statusbrew.com 

In 2023 and 2024, social media usage across 

different age demographics varied slightly. In 

2023, individuals aged 25-34 years constituted 

the largest group at 29.60%, closely followed 

by those aged 18-24 years at 28.30%. 

However, by 2024, the trend shifted slightly, 

with the 18-24 age group becoming the largest 

demographic at 29.60%, and the 25-34 age 

group following closely behind at 28.30%. 

Overall, younger adults between 18-34 years 

remained the most active users of social 

media, indicating the continued importance of 

targeting this demographic for social media 

marketing and engagement strategies. 

 

 

 

 

 

 

 

Gender of Worldwide Social Media Users 

 

Source - demandsage.com 

In 2024, the gender distribution among 

worldwide social media users showed a slight 

skew towards males, who accounted for 54% 

of users, compared to females at 46%. 

IV ADVERSE EFFECT OF SOCIAL 

MEDIA ON INDIVIDUAL & SOCIETY 

Over the years, there has been growing 

concern about the negative effects of social 

media on both individuals and society. Here 

are some key points covering the period from 

2018 to 2024: 
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Adverse effect of social media on individual & society 

Mental Health Issues :Numerous studies have 

linked the use of social media platforms to an 

increase in mental health problems such as 

anxiety, depression, and low self-esteem. 

Excessive comparison with others, 

cyberbullying, and the pressure to maintain a 

curated online image contribute to these 

issues. 

More Than Seventy Social Media and Mental 

Health Data (2023) 
71% of social media users concur that it's 

necessary to take occasional breaks from the 

platform.An overwhelming amount of 

information is posted on social media, 

according to 45% of users. Teenagers, 

according to 24% of them, mostly feel 

negatively impacted by social media. Seventy 

percent of y Seventy percent of youngsters use 

social media multiple times a day.Adult social 

media users say it has affected their mental 

health 59% of the time. 

On social media, 41% of women say they 

experience pressure to project a particular 

image of themselves.On social media, 63% of 

users claim to be lonely. 

Social media users report experiencing FOMO 

(fear of missing out) at a rate of 37%.Social 

media, according to 63% of parents, is bad for 

their kids' mental health. Cyberbullying 

isreported by 32% of youths.After utilizing 

social media, 40% of users say they 

experience anxiety or depression.Sixty percent 

of social media users say they sometimes feel 

like takinga break from the platform.Seventy 

percent of students think that social media 

companies don'tgo far enough in stopping 

cyberbullying.After utilizing social media, 

42% of users say they feel more self-conscious 

about their appearance.37% of social media 

users claim that political conversations have 

had a negative effect on them. 

These figures demonstrate how common it is 

for a number of mental health issues—such as 

anxiety, depression, cyberbullying, loneliness, 

and pressure to fit in—to be linked to social 

media use. They emphasize how crucial it is to 

encourage social media usage that is 

conscientious and responsible as well as to put 

policies in place to lessen the detrimental 

effects of social media on mental health. 

 

 

Source – Statista.com 
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